This paper examines the impact of Entrepreneurship and Strategic Management Activities in SME sector in Kosovo. The subject was developed based on a broad literature and practices in the SME development sector, and the great importance of strategic activities in regards of firms' growth.
Entrepreneurial and strategic activities seek new markets or strategic competitive position for firms in order to create profits.
Kosovo is an important location for business development, due to its comparative advantages such as: a young and well-qualified population, natural resources, favourable climatic conditions, new infrastructure, a fiscal policy with the lowest taxation in the region, a geographic position with access to the regional markets, and new possibilities after signing of Stability Association Agreement with the European Union.
Businesses in Kosovo face many managerial issues, which if neglected, will negatively affect their efficiency. Small businesses, in comparison to large ones are more prone to the risk because they are not able to change often, they do not have sufficient capital to contend with the reduction or loss of market revenues, and they have higher operating costs per unit of revenue. But fortunately, one advantage of small businesses is the flexibility and ease of adapting to the nature of changes. This is the reason why they need managerial advice.
Literature Review
Based on similarities between entrepreneurship and strategic management (Ireland, Hitt, Camp and Sexton, 2001 ) recommended six areas (Innovation, Networking, Internationalization, Organizational Learning, Top Management Teams and Governance, Growth Orientation) are essential to firms' efforts for profit making. In developing economies, the SME-s are the primary engines of job creation, for income growth and poverty reduction. Therefore, the government should support entrepreneurship as well as business educational aspect for economic development (Krasniqi, 2012) . Another important dimension of entrepreneurship literature is the challenge of interaction with the business environment (Begley et al, 2005) . As it will be confirmed later, Baumol changed the focus of research from individuals to institutions and the business environment.
It is well known that the purpose of Strategic development for Entrepreneurship is to develop the capacity for local economic development, to improve the economic future and quality of life for all citizens. This is a process in which the SME sector, public institutions, and partners in the private and nongovernmental sectors work together to create better conditions for economic growth and employment.
Firms try to find fundamentally new ways of doing business that will disrupt an industry's existing competitive rules, and lead to the development of new business models that create new forms of competitive life (Hamel, 2000) . The degree to which a firm acts entrepreneurially in terms of innovativeness, risk taking, and proactive behaviour is related to dimensions of strategic management (Barringer and Bluedorn, 1999) .
This study will explore the meaning and methods that can help CEOs achieve development and growth for their companies in the era of globalization. During the recent few years, the economy of Kosovo has significantly progressed in transitioning to a market-based system and maintaining macroeconomic stability, but the international community and the Diaspora still play an important role for financial and technical assistance.
Research Methodology
In order to accomplish this master thesis, methodology was a key factor. The working methodology consists of a combination of primary and secondary data, through examination of literature and empirical studies. In order to accomplish this work, the empirical part relied on collecting and processing data in the field, through surveys. The focus of our survey was on 500 enterprises from different regions of Kosovo. The survey was supported in completing the questions given in a questionnaire designed specifically for this study. The objective of this survey was to take information regarding the work of these SMEs and their contribution to the new jobs opportunities and a specific objective was to find out the impact of Strategic Management in SME sector.
It is worth mentioning that we were a part of BSCK research team in sample development in 2014, and the findings imply that factors such as: SME management, central and local government leadership, conditions of financial sector, structure of the SME sector, the business environment, and approaches to regional markets condition successful Entrepreneurship and SME Strategic Development.
The other objective was to study the business environment where these companies operate and the challenges and obstacles that they face during their operation. During the survey, it was made clear that in the survey be significantly included businesses from all main sectors. The questionnaire was designed in such a manner and form in order to enable the achievement of our goals. The empirical part or the primary data collection was conducted through this survey, whereas the secondary data were collected from the literature of various authors who explicate the same topic subject. Secondary data aim to review the previous studies by various authors and this serves for the realization of the theoretical part of the paper. Types of information, the primary and secondary data, have helped the working methodology in observing the positive effects of the SME development on the economic stability of Kosovo and main constraints that they face during their operation.
More specifically the theses are based on statistical analysis of data collected from a sample developed by the Business Support Centre Kosovo (BSCK) in 2014, including 500 companies in Kosovo (BSCK, 2014). Experts of the field conducted the processes of drafting the questionnaire and sample selection. Interviews were conducted with key persons from companies, mainly managers-owners or financial managers. The questionnaire gathered quantitative and qualitative data (growth motives, firm performance, business environment perception and entrepreneurship and strategic management activities information). A random-selected sample was created from the business register list of the Kosovo Business Registration Agency (KBRA) which is a body of the Ministry of Trade and Industry (MTI). The random selection of sample size and the companies to be interviewed was made by software programs such as Excel TopCaats (Sample and Sample stratification).
After several phases of testing the sample size of selected companies, it was decided to organize the distribution of the sample according to two categories: the size of the company and the sector in which the business operates. In general, the response rates of business managers were from 90-95% (from 447 -486 respondents, but in some specific questions, the response rates were lower).
Data analysis and interpretation
According to KAS in 2015, about 99.1% are small and medium enterprises from the total number of enterprises in Kosovo. The structure and growth of SMEs in Kosovo can be seen on the basis of analyses carried out by the SME Agency from Ministry of Trade and Industry.SMEs constitute the backbone of the economy of Kosovo. According to Kosovo Business Registration Agency (KBRA) at the end of 2015, SMEs (including micro enterprises) accounted for approximately 99.97% of all businesses operating in the country (for more details, see table no. 1). As the table shows, from 2011 to 2015 the number of SMEs has grown at a rate of about 20% annually, while the total increase over the past five years was about 35%, but there is no data available on the number of closed and bankrupt SMEs. 
Entrepreneurship indicators
The results from research study are as follows:
• The majority of managers/owners have been employed before they started a business, •
The average of years of experience before they started a business is 7.3;
• The majority started a business without having a business plan prepared but actually they recognize a value of BP idea to be prepared in advance •
The average of founder age is 32.27 years and mangers/owners age is near 40; •
The opinion about sector growth and firm's profitability is positive and optimistic •
Have been evaluated by SME managers/owners (table no.2). Valid N (list wise) 148
Note.*Table generated from SPSS Data Analysis Program
The reliability analyses statistics was low (Cronbach's Alpha 0.578) and we did not analyse factor data reduction. 
SME Managers -Owners Priorities for Strategic Objectives
Regarding the descriptive statistics that resulted from respondents' answers, we can conclude that:
• The maximum value of investment was 2,500,000 €.
•
The average of percentage value from the total sales was about 20% (max. 75%), •
The services quality and product image are as priorities for companies (see table no. 5) The results about Factor analyses are showed as follows: 1. In the first group are: The product and services Quality and Product image with average of 0.791 2. In the second group was "The position in Industry and Market share and penetration with average 0.691(See table no. 6). The Linear Regression analysis of managerial priorities for strategic goals on percentage of SME growth compared with last year was significant 0.00 in "International market penetration" and 0.007 "in given priorities to market share" (See table no. 7) The private sector in Kosovo consists of micro, small, medium and large enterprises. Despite the fact that sector of SMEs is relatively new, this sector constitutes 99% of all enterprises in Kosovo, representing a huge potential in the generation of new jobs and economic development. The creation of suitable environment for business and a support of a sustained development of SMEs are the basic conditions for economic development and the growth of social welfare, as well as a source of employment, reformation and productivity. This is the reason that today's main objective of our institutions is working towards increasing and supporting of this sector in order to make it more attractive to young entrepreneurs.
1. The first step is to encourage as many SMEs to enter the formal sector. With the introduction of the regulatory procedures for businesses, a greater number of SMEs will be encouraged to enter the formal economy. 2. The second step is to improve the facilitation of business closure or change of registration forms by ownership. It is extremely important to take initiatives in this area to ensure that honest entrepreneurs are able to start their businesses after they failed in a particular area, or change the form of ownership of their business towards more advanced forms of business development. Having in mind that about 90% of Businesses are "The Individual Businesses" 3. The Third step is to organize a campaign to strengthen the role of women in the establishment and development of sustainable enterprises. 4. The fourth step that came from our research is improving the "Non-adequate level of employee skills" and "Manager/owner skills" 5. Improving organizational change management and the need for SMEs to be managed by executive managers or management teams is another recommendation, having in mind that about 70% of SMEs are managed by owners, 6. Business Managers have to agree in providing of training and education to empower their employees in order to support employees in engaging in change-processes 7. Increasing capacities of the senior management team to develop a business vision and mission (short and long term strategic objectives, alternatives and flexible strategies) is another recommendation 8. Increasing competitiveness of products and service quality is an key factor on which businesses should focus because a top barrier for Kosovo SMEs according to our research is "high competition" 9. Increasing awareness about advantages which helped a firm to compete successfully in regional and international market 10. Enforcement of Laws and respecting of contracts according to SMEs unpaid debt (delays)
